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otel fitness centers

have come a long way

from the treadmill

tucked into a cramped
guestroom at the end of the
hallway.

Like many changes in the
hotel industry, improved
fitness centers are what guests
said they want when asked. In
fact, travelers rated fitness
centers as the most important
amenity when traveling for
business in the Zagat 2005
Top U.S. Hotels, Resorts &
Spas Guide. And in a 2006
study by Coyle Hospitality
sroup, more than half of the
respondents said they were ei-
ther likely or very likely to uti-
lize a hotel’s fitness facilities
when traveling. In addition,
more than half said new equip-
ment was important.

“The data strongly suggest
that travelers want the latest
equipment and amenities they
have at their local health
club,” the report states.

And hoteliers listened.
According to AII&LA's 2008
Lodging Survey, 79 percent of
responding properties offer an

exercise room and/or fitness
facility. That’s up from 63 per-
cent just four vears ago. In the
upscale to luxury segments,
more than 99 percent re-
ported having fitness facilities.
And, according to the survey,
the more rooms a property
has, the more likely it is that it
has a fitness center, with 92
percent of properties with 130
or more rooms offering one.

Many of today’s hotel fitness
centers feature state-of-the-art
equipment, such as cardio ma-
chines with LCD television
monitors, iPod docks and the
ability to read USB memory
sticks with saved workouts,
housed not in a forgotten
corner of the hotel, but in
bright, spacious areas that
reflect the hotel’s design and
energize guests.

“Our concept also includes
design elements: bold accent
colors, wood-framed mirrors
and rubber flooring that’s actu-
ally from reeycled tires,” says
Jodi Sullivan, senior director
of fitness and corporate
development at Hilton Hotels
Corp. “We have water coolers
for individual bottled waters






